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Generally, after globalization spread its shadows on the world, and tightened its
grip on it, everything became available, and became the focus of everyone's
attention. From customs and traditions, we do not know their branches from their
origins, even art is no longer the same as before, but has become attributed to
non-people.

Hence, we considered it necessary to activate the privacy of art, move its wheels
and dive into its secrets to extract its components. On the one hand, revealing its
investment value that drives the economy forward, as well as reviving the spirit of
competition, allowing businessmen to set up their investment projects in it with
ease, which contributes to raising material incomes and achieving self-sufficiency.
On the other side, the exploitation of artistic cultural diversity to distinguish
between the culture of peoples and the preservation of civilizational gains, and thus
we have gone beyond the superficial meaning of the term marketing, which has
referred us to the process itself that is subject to the laws of the market and imposed
by the logic of economists.

Finally, the process of marketing the arts, then, needs art, an art that only
specialists understand, and this is what we are working on diagnosing and
illuminating its cognitive and artistic contexts through this forum, which we hope
will open a wide field for understanding and realizing the true value of art.
Forum objectives:

-Standing on the bright side of globalization.
-Knowing how to exploit the virtual world to market art and culture
- Identify the mechanisms of art marketing.
-Knowing the economic value of art.
-Knowing the cultural value of art.
-Breaking out of the narrow concept of art.
-Expanding the circle of uses of art.
-Encouraging cultural investment.
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art and glopalization

-Art and the virtual world.
-The virtual audience and its relationship to art.

-The second axis:
artistic proquct And proquctive culture

-Fields of use of art.
- Artistic product and cultural industry.
- Cultural investment in light of globalization.
-Promotion, advertising and art.

-The third axis:
the art of mnrketing the arts.

-Marketing of the arts and globalization.
-Art and economics.
-Marketing arts.

-Arts and cultural institutions.
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IS ’rwen’ryT S/poges including the list of references.

- In his infroduction, the researcher mentions the cognitive
problem of the subject, its importance and the methodology used
in the study, then analyzes the subject in sub- and parfial sections

that end with a summary that summarizes the most important

findings in the subject.

- The researcher can adopt an appendix to the tables and graphs
that are appropriate to the subject at the end of the study, and
he is keen to address and document them.

-The study is written in Word system on A4 paper.

-The research is written in Simplified Arabic font, size 14, in the
Arabic text, and Time New Roman font, size 12, in the French text.
-Page margins from the right are 3.5 cm, from the left 2.5 cm, from
the top and bottom 2.5 cm, and between the lines (1).

All the margins of the intervention are documented on the last
page as follows:

1- For printed and electronic references documented in the PDF system:
- The author's name and ftitle, reference address, edition number, if
any, place of publication, publishing house, year of publication,
page number.

- The author's name and title, reference address, tfranslator's
name/referrer's name/investigator's name, edition number, if any,
place of publication, publishing house, year of publication, page
number.

2- For periodicals:
- Author's name and fitle, article title, journal name
(country/institution), issue, year, page number.

3- For electronic texts:
- The author's name and title, article title, publication date of the
web page, website, and web link, the date on which it was
viewed.
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‘“JQSTTEA‘%?“"”_ s - Dr. BENADDA Hadj Mohammed

/ j/ ’ : \‘\“ ¢ t_\\ - Pr. Kahli Ammara

{- £ ( ‘-r - | -Dr Guerziz Maamar

o i - Dr. Khattab Mohamed
N T - Dr. Djemai Rheda
el - Mr. Debladii Said
- Mme Djenidi Amel

-Dr. Benhamed Abdelkader
- Dr. Boumeslouk Khadidja
- Dr. Ben Yelles Hakim
- Dr. Ammari Abou Bakr El-Seddik
-Dr. Soussi Mehdi
- Dr. Kaddari Samira

- Dr. Benhellal Sara El Alia ‘

-Dr .Youcef Khodja Hicham

Organizing Committee of the Forum:
- Khettel Bakhta
- Benchehida Habib
- Boulal Mabrouk
- Benzada Soumia
- Djabbouri Faiza
- Djaffari Samir
- Sifi Mohamed badreddine
- Djemaa Oussama
L Fenni Nerdjes
- Beldjillali Latifa
- Ghanem Fouzia
- Benaissa Sarra
= Ennaouai Belkhir
- laifaoui Yahia
- Moudjadj BellaL
= Benbouabdellah Mohamed Belkacem
- Salah Abdelhak
L Benmalti Mohamed Reda
- Medjahed Samia
= Bouzaida Abir Ismahan
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Entrles are sent to the followmg email.
hadjmohammed.benadda@univ-mosta.dz
ammara.kahli@univ-mosta.dz
maamar.guerziz@univ-mosta.dz

Deadlines for receiving entries: (Entries are open in
Arabic, French and English)

- Submit the title and the abstract, accompanied by a
brief CV and academic, before: 05 November 2022

-Reply to accepted abstracts: 10 November 2022
-Submitting entries: 20 November 2022

-Reply to those who have accepted interventions and
send invitations: : 05 November 2022

—Forum date. 15 December 2022

Important note: The participating researcher shall bear
the transportation and accommodation expenses



