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Individual privacy and multimedia: an ethical and legal view
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Problem:

The info-media and multimedia revolution touched the fields of business and
various major industries in our normal lives, affecting ourreception of
information, culture, leisure and entertainment, and all ways of living, thus it
challenges us to reconsider ethical values

Social networking sites, web applications (2.0) and virtual space are
considered as an area in which information systems are misused, and harmful
to the interests of individuals and groups, due to anonymous identities, and
being hiding behind a computer screen with the total absence of surveillance,
which led to the emergence of hacking, violation of human rights, privacy
invasion, criminal behavior and non—-compliance with the ethics that ideally
governs the real world.

At a time when media studies initially focused on studying the effects of the
media on the public, starting from a problematic: What do the media do to the
audience? However, after re—accepting the audience as a positive and effective
actor that intentionally chooses and determines the contents it receives. This is
what transformed the problematic into: What does the audience do with the
medium? Which produced a new media style based on citizen journalism and
the ability to produce content by the recipient, This consideration also
contributed to the creation of knowledge frameworks, research tools, and new
theoretical approaches in line with the nature of the media medium and its

audience, which took qualitative grants in identifying the dimensions and




backgrounds of the media and communication phenomenon and linking them to
multiple fields, such as qualitative studies ( ethnography of virtual communities,
anthropology of communication and contexts, monitoring of digital content ,
Netnography of electronic cultures...

Axes:

— Forms of interaction and content production in mass media and
multimedia.

— Electronic and multimedia abuses (fraud, infringement of intellectual
property rights, violation of individual privacy, electronic piracy and
spreading of viruses, impersonation, bullying, slander and slander..)

— Media legislation in virtual societies from a moral and ethical perspective

— Reconsidering media work and training actors in the field professionally
and ethically

— The digital and multimedia user between legal legislation and the ethical
system

— The problem of approaches and research methods in new media and

multimedia spheres
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